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COURSE OVERVIEW & LEARNING OUTCOMES:
This course serves as an introduction to the study of tourism as an academic discipline framed by the

concepts, orientations, and venues of geography and accompanying fields of geographical knowledge.
At the end of this module, students will be able to:

* Describe the key geographical concepts that influence tourism studies

*  Apply geographical theory and knowledge to tourism studies

* Articulate the role of the tourist, mobility and destinations in tourism studies
*  Compare the range of potential impacts of tourism on a variety of scales

Main Content

* Approaches to tourism geographies: space, place, people and environment

* Regional geographies and scale in tourism geographies

*  Mobilities and tourism

*  Measuring, analysing and understanding the impacts of tourism: economic, social,
environmental

PROGRAMME:

There is one scheduled lecture period and one tutorial session per week. You will be assigned to a
particular tutorial session that fits in with your lecture timetable. There is no prescribed textbook for this
course. It is therefore important that students attend all lectures, take detailed notes, attend and

complete all set work in Tutorials, and read all assigned readings. Selections from a variety of academic
and industry sources will be prescribed according to the timetable and will be made available on iKamva.
The list of reading materials is at the end of this document.

Weekly Timetable
Lectures:  Thursday 08:30-09:30, Venue: C3

Tutorials:  (Group 1) Tuesday 08:30-09:30, Venue: C3
(Group 2) Wednesday 13:10-14:10, Venue D3

Attendance at the Tutorials is compulsory. Tutorial attendance and assessment not only supports your
understanding of course content; It also counts towards your class mark.

METHODS OF EVALUATION:
The following table provides all the dates and important information regarding the evaluation of TOU211.
It is important that this be referred to regularly. Please note that the semester mark constitutes 50% of

your final mark. That is comprised of two class tests, tutorial work, and a class assignment. The remaining
50% of your final mark comes from the exam.
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Evaluation Date Contribution to Venue
final assessment
Class Test 1 Written Thurs 5 March in 35 % of semester To be announced
class time mark
Class Test 2 Written Thurs 23 April in 35 % of semester To be announced
class time mark
Class Assignment Written Thurs 26 March by | 15 % of semester To be announced
start of class mark
Tutorial work Written Per timetable 15% of semester Per timetable
mark
Examination Written 50% of final
mark

You must write BOTH class tests.

If you are forced to miss one of the tests due to illness you must produce a valid original or certified
doctor's certificate (within 48 hours after the evaluation). You will then be given an opportunity to write a
sick test. Lack of a medical certificate and absence from a test, will result in your getting zero for that
test.

You must attend ALL tutorials, and submit all assessed work.

TUTOR AND LECTURER CONSULTATIONS:

Your tutors are available to answer questions you might have and you may consult the lecturer outside of
class, but only during consultation hours as below and posted on my office door:

Student consultation hours:
Room 148 Old Arts
Monday, Tuesday, Thursday 11:00-12:00

or by special arrangement
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DETAILED TIMETABLE:
WEEK/DATE ACTIVITY (Venue) TOPIC READING or
ASSESSMENT
Week 1: Introduction
5 February Lecture 1 (C3) Introduction to the study of tourism as an academic | None

No Tuts this week

discipline

Week 2: Conce

ptualising Tourism

12 February

Lecture 2 (C3)

Conceptualising tourism; UNWTO definition of
terms; Global tourism patterns and trends

UNWTO (2014);
Che (2010)

Tut Group 1 (A3)

Tut Group 2 (A4)

Week 3: The Tourist

19 February

Lecture 3 (C3)
No Tuts this week

The tourist: The subject of tourism; Tourist and life-
cycle analysis

Week 4: Mobili

ty

26 February

Lecture 4 (C3)

Mobility: the enabler of tourism; How, when and
where tourist mobilities happen

Hannam & Butler
(2012)

Tut Group 1 (A3)

Mobilities and the tourism industry

Tut Group 2 (A4)

Mobilities and the tourism industry

Week 5
5 March CLASS TEST 1 Test covering material from weeks 1-4 Class Test 1
No Tuts this week
Week 6: The Destination
12 March Lecture 5 (C3) Destination: the object of tourism; the tourist area Keyser (2009)
life cycle pp.125-143.

Tut Group 1 (A3)

Modeling destinations

Tut Group 2 (A4)

Modeling destinations

Week 7: The Tourism Industry

19 March

Lecture 6
No Tuts this week

The tourism industry: What makes the ‘industry’?;
Tourism and the service sector

Kesyer (2009) pp.
195-201

Week 8: The Tourism Industry

26 March

Lecture 7 (C3)

Destination marketing: Market position and
competitiveness; Defining and assessing demand;
Shaping 'destination space’

Assignment Due

Tut Group 1 (A3)

Unfolding the tourist map

Tut Group 2 (A4)

Unfolding the tourist map

30 March — 6 April BREAK

Week 9: Touris

m Impacts & Respons

es

9 April

Lecture 8
No Tuts this week

The impacts of tourism: Economic, social,
environmental

Keyser (2009) pp.
345-369; 377-399

Week 10: Touri

sm Impacts & Respon

ses

16 April

Lecture 9

Responsible tourism: Sustainable, eco-, pro-poor
& community-based tourism

Spenceley et al
(2002)

Tut Group 1 (A3)

Revision of material for test

Tut Group 2 (A4)

Revision of material for test

Week 11

23 April

Class Test 2
No Tuts this week

Test covering material from weeks 5-10

Class Test 2

Week 12: The Future of Tourism

30 April

Lecture 10 (C3)

Future challenges: Tourism and climate change

Lomine (2008)

Tut Group 1 (A3)

The sustainability of the tourism industry

Tut Group 2 (A4)

The sustainability of the tourism industry

Week 13: Revis

ion

7 May

Lecture 11

Revision - No Tuts this week
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e_Tourism_Handbook.pdf
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http://search.credoreference.com/content/entry/cabitrme/climate_change/0

Rogerson, C.M. (2004) Urban tourism and small tourism enterprise development in Johannesburg: The
case of township tourism. GeoJournal, 60(3): 249-257.

Spenceley, A. (2010). Responsible tourism: Critical issues for conservation and development. London:
Earthscan.

Waskey, A. (2007). Tourism. In Encyclopedia of environment and society. Thousand Oaks, CA: Sage
Publications. Available from:
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